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Publicis Groupe wins investment-grade ratings
from Standard & Poor's and Moody's

Organic growth set to top 6% for 2005
and 2006 outlook is favourable

Paris, December 14, 2005— Publicis Groupe has been awarded investment-grade ratings
(BBB+ by Standard & Poor's and Baa2 by Moody's— with both adding a Stable Outlook).
These ratings are a new milestone for the Group, allowing it to further strengthen its
financial structure. Publicis Groupe had announced in 2003 that it would seek investment
ratings from the two leading international agencies, and in 2005 began the formal process
of obtaining the ratings.

Maurice Lévy, Chairman & CEO of Publicis Groupe, comments: “These ratings are an
important step forward for our Group, demonstrating the two agencies’ recognition of the
quality of our balance-sheet structure and of our management. This is also further
confirmation of Publicis Groupe's stature as a Top Tier group. As was the case with our
entry in the CAC 40 index in 2004, these investment-grade ratings entail new duties
regarding financial policies. We will continue to tighten financial discipline at all levels—a
discipline that has always been a foundation of our strength.”

Jean-Michel Etienne, Chief Financial Officer, adds: “This success rewards years of
unstinting efforts since the acquisition of Bcom3 to improve our financial structures and to
optimize our financial and treasury management. While we now have additional financial
leeway, we are also aware that our new status entails new obligations.”
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New Business — outlook for 2005 and 2006

Net New Business booked in 2005 should be close to $10 billion, maintaining Publicis
Groupe's number-one position over the year as a whole.

The group confirms its target of organic growth exceeding 6% for 2005 as a whole, with an
improvement in operating margins.

The outlook for 2006 is very positive, considering both the potential of new business and
some improvement in the European business environment— also favoured to some extent
by the Football World Cup in Germany.

Maurice Lévy concludes: “We look to 2006 with confidence in the conviction that our group
is fully equipped to meet all of advertisers’ needs. Our holistic approach to
communications allows us to make the most of shifts in marketing budgets from one media
to another.”

Targets for growth and operating margin confirmed under IFRS

Publicis Groupe does not publish projections, but reports on progress in reaching the
targets it has set itself.

The ambitious goal of a 17% operating margin for 2008 announced on December 9, 2004
under French GAAP is clearly within reach. Under IFRS, the target is now 16.7% for 2008.

Group balance sheet ratios under IFRS are as follows:
= Average net debt/Operating income before depreciation and amortization: less than 1.5
= Net debt/Shareholders’ equity: less than 0.5

= Interest cover (Interest expense/ Operating income before depreciation and
amortization): more than 7

Note: Net debt means the total of long and short-term financial debt, earn-outs and commitments
to buy out minority interests less cash and marketable securities

Publicis Groupe (Euronext Paris: FR0O000130577 and member of the CAC40 Index - NYSE: PUB) is the world’'s
fourth largest communications group, as well as the world’s second largest media counsel and buying group. Its
activities span 104 countries on six continents.

Groupe’s communication activities cover advertising, through three autonomous global advertising networks: Leo
Burnett Worldwide, Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its two multi-hub networks
Fallon Worldwide and Bartle Bogle Hegarty, 49%-owned ; media consultancy and buying through two worldwide
networks ZenithOptimedia and Starcom MediaVest Group; and marketing services and specialized communications
including direct marketing, public relations and events, corporate and financial communications, multicultural
communications, healthcare communications.

Web sites: www.publicis.com and www.finance.publicis.com

Page 2 of 2



